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OSMS/M-20 13209
MARKETING MANAGEMENT
IMS-404

Time : Three Hours] [Maximum Marks.: 70

Note AttempfFive questions in all, selemenguestion
from each Unit.

Unit |

1. Explain various marketing  orientation concepts. Discuss
the elementsf marketingnixand its importancan
marketing.

2. Discussthe conceptof segmentatiohargetingand
positiohingSTP). Elucidatevariousdemographind
wsychographic segmentation variables in detail.

Unit 1l

3. Discuss the concept of product level and product mix.
Discussvariousproductline decisionswith relevant
marketingxamples.
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4. Write detailed notes on the following :
(a) Market testing and commercialization decisions as
part of the new product development process.
(b) Marketingdecisiongluringthe introductiormnd
growth stages of product life-cycle.

Unit 111

5. Define Advertising, its various types and functions. Explain
the meritsand demeritef Internetas a mediunfor
advertising.

6. Discussthe elementof pricingmix. Elaboratethe
procedure of setting a price for.a product. Discuss various
pricing strategies adopted by a large-scale organization.
$
S
S
7. Del'\ ¢he concepof channeldevelsin consumer

kets and. functi&hsboratéhe steps involved

Unit IV

%esigning a market channel system.

8. "Write detailed notes otwa@hythe following :
(a) Channel conflict—type, causes and remedial measures
(b) Retailing concept, non-store retailing formats and
concerningsues
(c) Marketing logistics and its components.
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UnitVv

9. Define the concept of market information system. What
are its components ? What are the advantages of marketing

information system ?

10. Write detailed notes on awy the following :
(@) Internet Marketing and Role of Social Media
(b) Network Marketing—concept, merits. and demerits
(c) Green marketing and its advantages.
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